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Balanced geographic revenue mix

Q17 2023 revenue breakdown by region (in % of total revenue)
UNITED STATES FRANCE
0 7%
23%
5. 6% 2022
vs. 24% in Q1 2022 K 5Y in 20
' e JAPAN
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vs. 7% in Q1 2022
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vs. 37% in QI 2022
Q12023 revenue
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source : https://www.lvmh.com/shareholders/agenda/2023-q1-revenue/
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